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iHeart
RADIO

53.4% or 1,552,189 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days
Typical Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 49.4 years old (2.3% older
than average) and have a $130,031 (4.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older *‘ Gender of Target vs. Market: Adults 18 or older

= who Listened to IHEART
RADIO in the past 7 days
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= Remainder of MINNEAPOLIS-
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Age Cell Demographics of Target vs. Market: AvEDs Age:

Adults 18 or older
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—
E HHI of Target vs. Market:
<$35K HHI
$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI

$150K-$250K HHI

$250K+ HHI

Avg HHI:

$124,534

(Radio Stations: KDWB-FM OR Radio Stations: KEEY-FM OR Radio Stations: KFXN-FM OR Radio Stations: KQQL-FM OR Radio Stations: KTCZ-FM OR Radio Stations: KTCZ-FM HD3 OR Radio Stations: KTLK-AM)




14.8% or 431,068 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KDWB-FM in the past 7 days.

Typical Adults 18 or older who Listened to KDWB-FM in the past 7 days are 45.1 years old (6.6% younger
than average) and have a $138,946 (11.6% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ik‘ Gender of Target vs. Market: Adults 18 or older | Ethnicity of Target vs. Market:

8.9% ke
] | j ] . i :
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1021 FM

#1 FOR NEW COUNTRY AND THE BEST VARIETY

13.7% or 397,865 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KEEY-FM in the past 7 days.
Typical Adults 18 or older who Listened to KEEY-FM in the past 7 days are 53.3 years old (10.5% older than
average) and have a $146,161 (17.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ik‘ Gender of Target vs. Market: Adults 18 or older
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the past 7 days
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Total Persons:
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Adults 18 or older
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Radio Stations: KEEY-FM
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13.9% or 403,790 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KFXN-FM in the past 7 days.
Typical Adults 18 or older who Listened to KFXN-FM in the past 7 days are 50.1 years old (3.8% older than

SPORTS RADIO - FM 100.3 average) and have a $133,680 (7.3% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ik‘ Gender of Target vs. Market: Adults 18 or older
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Adults 18 or older
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Radio Stations: KFXN-FM

Ethnicity of Target vs. Market:
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22.1% or 643,178 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KQQL-FM in the past 7 days.
Typical Adults 18 or older who Listened to KQQL-FM in the past 7 days are 50.3 years old (4.2% older than
average) and have a $129,333 (3.9% higher than average) annual household income.

'S BEST VARIETY OF THE 805
@ Percent of Market: Adults 18 or older *‘ Gender of Target vs. Market: Adults 18 or older
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Radio Stations: KQQL-FM

Ethnicity of Target vs. Market:
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°® 53.4% or 1,552,189 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to IHEART RADIO in the...
' ea rt Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 1.6% more likely to be a college
I'_\) D I O graduate, 7.9% more likely to work full-time, 9.5% more likely to be married, 13.7% more likely to be a
A parent of 1 or more children under 18.
. 9,
* \%, Education Levels: Adults 18 or older Employment: Adults 18 or older ‘ \ Marital Status: Adults 18 or older
Some High School or Less (not graduate) 15% Employed Full-Time or Part-Time Single, Never Married %
High School Graduate (12th grade or 58.2% . 59.6%
GeD) Famplers - w33 hoom ov o) Mecsied
Some College Credit (no degree) Employed Part-Time (less than 35 hours) &g% Legally Separated I :'::
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College Graduate (4 year college) Blue Collar Widowed I 12569;
Postgraduate Degree Work From Home (most of the time or always) ﬁ LGBTQ+ (net) - 8902;6
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7.9885% 74% 7.1% 6.6%
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6.5%.6% . 5.6%
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& Q_(‘
"F < @,‘cb Oﬂ?ﬁ‘ Grandparent of 1 or more Children under 18 21.7%
& & I 21.2%
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(Radio Stations: KDWB-FM OR Radio Stations: KEEY-FM OR Radio Stations: KFXN-FM OR Radio Stations: KQQL-FM OR Radio Stations: KTCZ-FM OR Radio Stations: KTCZ-FM HD3 OR Radio Stations: KTLK-AM)



14.8% or 431,068 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KDWB-FM in the past 7...
Adults 18 or older who Listened to KDWB-FM in the past 7 days are 1.8% more likely to be a college
graduate, 16.6% more likely to work full-time, 9.% more likely to be married, 53.9% more likely to be a
parent of 1 or more children under 18.

e
* \%, Education Levels: Adults 18 or older

Employment: Adults 18 or older

9.
O Marital Status: Adults 18 or older

Single, Never Married

Married

Legally Separated

Divorced

Widowed

LGBTQ+ (net)

who Listened to KDWB-FM in the past 7 days
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59.3%
54.4%
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Radio Stations: KDWB-FM

who Listened to KDWB-FM in the past 7 days
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#1 FOR NEW COUNTRY AND THE BEST VARIETY

13.7% or 397,865 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KEEY-FM in the past 7 days.
Adults 18 or older who Listened to KEEY-FM in the past 7 days are .6% less likely to be a college

graduate, 6.7% more likely to work full-time, 27.9% more likely to be married, 10.5% more likely to be a
parent of 1 or more children under 18.

i \%, Education Levels: Adults 18 or older Employment: Adults 18 or older
Some High School or Less (not graduate) . 1;‘:; Employed Full-Time or Part-Time =
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Radio Stations: KEEY-FM

Parent of 1 or more Children under 18
Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6 - 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Children in College

Grandparent of 1 or more Children under 18

Fupiinh ll Stage in Life:

« who Listened to KEEY-FM in the past 7 days

Adults 18 or older
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| 24.0%
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SPORTS RADIO - FM 100.3

13.9% or 403,790 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KFXN-FM in the past 7 days.
Adults 18 or older who Listened to KFXN-FM in the past 7 days are 4.1% more likely to be a college

graduate, 26.5% more likely to work full-time, 12.4% more likely to be married, 14.2% more likely to be

a parent of 1 or more children under 18.

e
* \%, Education Levels: Adults 18 or older

Some High School or Less (not graduate)

High School Graduate (12th grade or
GED)

Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)
College Graduate (4 year college)
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Employment: Adults 18 or older

Employed Full-Time or Part-Time 69. 4%
Employed Full-Time (35 h
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O Marital Status: Adults 18 or older

Single, Never Married
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Legally Separated
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Widowed

LGBTQ+ (net)
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Radio Stations: KFXN-FM

‘*u'MllStage in Life: Adults 18 or older

Parent of 1 or more Children under 18
Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6 - 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Children in College

Grandparent of 1 or more Children under 18

who Listened to KFXN-FM in the past 7 days
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I 5.7%

9.4%
I 7.2%

9.3%
I 11.8%

13.8%
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parent of 1 or more children under 18.

22.1% or 643,178 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KQQL-FM in the past 7 days.
Adults 18 or older who Listened to KQQL-FM in the past 7 days are 12.7% more likely to be a college
graduate, 5.4% less likely to work full-time, 12.3% more likely to be married, 11.% more likely to be a

Employment: Adults 18 or older

e
* \%, Education Levels: Adults 18 or older

0.6%

Some High School or Less (not graduate) . 2.1% Employed Full-Time or Part-Time
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Work From Home (most of the time or always)

= who Listened to KQQL-FM in the past 7 days
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Radio Stations: KQQL-FM

‘*u'MlIStage in Life: Adults 18 or older

Parent of 1 or more Children under 18 I 27 36267%
Working Mothers - .’3.(? ;;‘?
6.0%

B 57%

7.1%
7.2%

Parent of 1 or more Children Under Age 2

Parent of 1 or more Children Age 2-5

| _ 14.7%

I 11.8%
17.3%
18.5%

Parent of 1 or more Children Age 6 - 11

Parent of 1 or more Children Age 12 - 17

| 8.4%

. 72
25.0%
I 212

= MINNEAPOLIS-ST. PAUL

Parent of 1 or more Children in College

Grandparent of 1 or more Children under 18

who Listened to KQQL-FM in the past 7 days



4 53.4% or 1,552,189 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to IHEART RADIO in the past 7...
' ear Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 6.5% more likely to own their

R A D I O home, .4% more likely to own a higher valued home, 9.3% more likely to have a single-family home,
13.4% more likely to have a dog.

b Own/Rent/Other:Adults 18 or olden MEM Type of Home:Adults 18 or older € {® Pets in Home:Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home

Condominium

9.1% 8.2%
45% 5.0% ' Apartment 4
Other Own Second Home blle Horhe o factured | 0.5% Own other type of Pet
or Real Estate H |
ome
Property 0.6%
who Listened to IHEART RADIO in the past 7 days m MINNEAPOLIS-ST. PAUL = who Listened to IHEART RADIO in the past 7 days = MINNEAPOLIS-ST. PAUL * who Listened to IHEART RADIO in the past 7 days u MINNEAPOLIS-ST. PAUL

Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

A Value of Owned Home:
who Listened to IHEART RADIO in the past 7 days

MINNEAPOLIS-ST. PAUL 5458,640

4.8% 4.8%
3.3% 3.1%

<$150K SO0K-$S300K S300K-$350K $350K-S500K S500K-$750K  S750K-$1M SIMH+ Home Refinanced Home Equity Oown
Mortgage Home Loan/Home Home/Property
= who Listened to IHEART RADIO in the past 7 days = MINNEAPOLIS-ST. PAUL Mortgage  Improvement Outright (No
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14.8% or 431,068 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KDWB-FM in the past 7 diays.
Adults 18 or older who Listened to KDWB-FM in the past 7 days are 7.8% more likely to own their home,

5.3% more likely to own a lower valued home, 14.8% more likely to have a single-family home, 15.2%

more likely to have a dog.

# Pets in Home:Adults 18 or older

m Own/Rent/Other:Adults 18 or olden m%m Type of Home:Adults 18 or older

Single Family House (unattached)

5.8%
Townhouse or attached Home
10.8%

Own a Dog

3.1%

Condominium I p Own a Cat
= 29.9%

Apartment

5.0% 5.0%

Rent Own Second Home Lille Horme of fi d  0.4% Own other type of Pet
Real Estat:
or Fra:perty - Home 0.6%
« who Listened to KDWB-FM in the past 7 days ® MINNEAPOLIS-ST. PAUL = who Listened to KDWB-FM in the past 7 days m MINNEAPOLIS-ST. PAUL = who Listened to KDWB-FMin the past 7 days = MINNEAPOLIS-ST. PAUL
-~ L
(24l Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older

A Value of Owned Home:
who Listened to KDWB-FMin the past 7 days

MINNEAPOUS-ST. PAUL 5458, 640

8.7%
B

<$]50K SISOK-SZIDK $ZDOK-$250K 5750K—$3MK S300K»$350K 5350K~$500K $500K-$750K $750K-51M S1m+ 'Home Refinanced Home Equity .Own

Mortgage Home Loan/Home Home/Property
= who Listened to KDWB-FM in the past 7 days u MINNEAPOLIS-ST. PAUL Mortgage Improvement Outright (NO
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Iﬂz 4 FM 13.7% or 397,865 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KEEY-FM in the past 7 da
Adults 18 or older who Listened to KEEY-FM in the past 7 days are 32.6% more likely to own their home,
.2% more likely to own a lower valued home, 33.% more likely to have a single-family home, 47.1% more

# FOR NEW COUNTRY AND THE BEST VARIETY |ike|y to have a dog.

m Own/Rent/Other:Adults 18 or olden m%m Type of Home:Adults 18 or older‘&'Pets in Home:Adults 18 or older

Single Family House (unattached) e

Own a Dog

5.1%
Townhouse or attached Home
10.8%

_ h 1.2%

Condominium Own a Cat
18% 0% Apartment %

wdo120.. JEVTETN
Other Own Second Home bile Home or i d | 0.8% Own other type of Pet
or Real Estate
Property Home ‘ 0.6%
= who Listened to KEEY-FM in the past 7 days H MINNEAPOLIS-ST. PAUL = who Listened to KEEY-FM in the past 7 days u MINNEAPOLIS-ST. PAUL = who Listened to KEEY-FM in the past 7 days = MINNEAPOLIS-ST. PAUL
-~ L
(24l Value of Owned Home: Adults 18 or older @ Home Loans: Adults 18 or older

A Value of Owned Home:
who Listened to KEEY-FM in the past 7 days

MINNEAPOLIS-ST. PAUL 5458,640

4.7% 4.8%

8.7% 3.1% 3.1%
B 5 o
<$]50K SISOK-SZIDK $200K-$250!( 5750K—$3MK S300K‘$350K 5350K~$500K $500K-$750K $750K-$1M SIMH+ Home Refinanced Home Equity Oown
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13.9% or 403,790 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KFXN-FM in the past 7 days.
Adults 18 or older who Listened to KFXN-FM in the past 7 days are 8.1% more likely to own their home,
/ ~

SPORTS RADIO-FM 100.3 more likely to have a dog.

5.9% more likely to own a higher valued home, 6.3% more likely to have a single-family home, 24.6%

Single Family House (unattached)

B 11.1%
10.8%

Townhouse or attached Home

| 2.2%
| 25%

Condominium

5.0% 6.6% 82%

2.0% . Apartment g e,
Other Own Second Home bile Home or factured 0.0%
or Real Estate H |
ome
Property 0.6%
= who Listened to KFXN-FM in the past 7 days = MINNEAPOLIS-ST. PAUL = whoa Listened to KFXN-FM in the past 7 days u MINNEAPOLIS-ST. PAUL

Own other type of Pet

b Own/Rent/Other:Adults 18 or olden MEM Type of Home:Adults 18 or older‘&pPets in Home:Adults 18 or older

= who Listened to KEXN-FM in the past 7 days

= MINNEAPOLIS-ST. PAUL

Value of Owned Home: Adults 18 or older
o st KW the ot 7w I SRS 7
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22.1% or 643,178 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KQQL-FM in the past 7 da
Adults 18 or older who Listened to KQQL-FM in the past 7 days are 1.8% more likely to own their home,

4.% more likely to own a higher valued home, 3.% more likely to have a single-family home, 8.8% more
likely to have a dog.

m Own/Rent/Other:Adults 18 or olden MEM Type of Home:Adults 18 or older‘&'Pets in Home:Adults 18 or older

Single Family House (unattached)

Own a Dog

9.5%
Townhouse or attached Home
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OwnacCat |
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11.0% g 50,
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Home
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= who Listened to KQQL-FM in the past 7 days B MINNEAPOLIS-ST. PAUL

w who Listened to KQQL-FM in the past 7 days B MINNEAPOLIS-ST. PAUL = who Listened to KQQI-FM in the past 7 days B MINNEAPOLIS-ST. PAUL

f_? Value of Owned Home: Adults 18 or older

A Value of Owned Home:
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MINNEAPOLIS-ST, PAUL 5458,640
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iHeart
RADIO

53.4% or 1,552,189 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to IHEART RADIO in the past...
Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 2.3% less likely to look up D-I-Y

advice online, 9.6% more likely to always vote in local elections,
more likely to fly domestic past yr.

4.% more likely to belong to a gym, 3.3%

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

57.5%)
I"".. N

Recpes/  Restaumnt  Health medical Home/  Apparel/ JobSearch/
weal Plamning information /  information vke  /VideoCall Services/ Informaton Gamlenidess Beautyldess Postresume (Research  Spiitualty Development (vouworvaur  fnwite classes (snapfsh, Family Advice
Suggestioms  Reviews (skype,  information Schaols, child's) Shutterdly,

FaceTime, Application, etc)
Finanding)

# who Listened to IHEART RADIO in the past 7 days

.n-nn -

Education  Religion / Camer  Homework  Electronk  Take Onbne  Geneakgy Photography  Parenting/ unlunwm

® MINNEAPOLIS-ST. PAUL

Political Activity: Adults 18 or older

— DL .
Registered to Vote /lean  Republican /Lean / None
(In District of of These
Presidential Elections: Always
Presidential Elections: E"
Statewide Elections: Always 58.1%
ide Elections: %
Local Elections: Always e et e
Local Elections: Sometimes

= who Listened to IHEART RADIO in the past 7 days = MINNEAPOLIS-ST. PAUL
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more likely to fly domestic past yr.

14.8% or 431,068 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KDWB-FM in the past 7 days.
Adults 18 or older who Listened to KDWB-FM in the past 7 days are 5.8% more likely to look up D-I-Y
advice online, 12.7% less likely to always vote in local elections, 2.% more likely to belong to a gym, 9.5%

_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older

29.6% 24.9%

/lean  Republican / Lean / None

90.0%

Registered to Vote
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i i ;
Elections: M
Recipes / Restaurant Health wedical Home/ Apparel/  Job Search/  Education Religion / Career Homework  Electronk  Take Onkne  Genealogy Photography Parenting/ Onfine DW"
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FaceTime, Application, etc) .
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IDZ.I FM 13.7% or 397,865 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KEEY-FM in the past 7 days.
Adults 18 or older who Listened to KEEY-FM in the past 7 days are .8% less likely to look up D-I-Y advice
online, 36.8% more likely to always vote in local elections, 12.4% more likely to belong to a gym, 2.3% less

#1 FOR NEW COUNTRY AND THE BEST VARIETY |lke|\/ to fly domestic past yr.
-gTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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13.9% or 403,790 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KFXN-FM in the past 7 days.
Adults 18 or older who Listened to KFXN-FM in the past 7 days are 6.1% less likely to look up D-I-Y advice
online, 25.2% more likely to always vote in local elections, 5.3% more likely to belong to a gym, 10.% more

SPORTS RADIO - FM 100.3 likely to fly domestic past yr.

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older
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=
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Political Activity: Adults 18 or older
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to fly domestic past yr.

22.1% or 643,178 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KQQL-FM in the past 7 days.
Adults 18 or older who Listened to KQQL-FM in the past 7 days are .3% less likely to look up D-I-Y advice
online, .8% less likely to always vote in local elections, 11.4% less likely to belong to a gym, .6% less likely

i 57.5%)
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Past 30-days QSR Users: Adults 18 or older

Kk
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6-9times

10 times or more 10.7%

N |

17.1%

= who Listened to IHEART RADIO in the past 7 days B MINNEAPOLIS-ST. PAUL

Total Monthly QSR Users: Avg. Monthly QSR Meals:
83.4% 8

2.1%

53.4% or 1,552,189 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 1.5% more likely to use QSRs past
mo., 3.7% more likely to use Sit-Down Restaurants past mo., 8.% more likely to use Casinos past yr., 1.4%
more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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82.1%
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likely to smoke cigarettes.

14.8% or 431,068 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KDWB-FM in the past 7 days.
Adults 18 or older who Listened to KDWB-FM in the past 7 days are 1.8% more likely to use QSRs past mo.,
4.% more likely to use Sit-Down Restaurants past mo., 13.3% more likely to use Casinos past yr., 15.4% more
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Past 30-days QSR Users: Adults 18 or older

1time

to smoke cigarettes.

13.7% or 397,865 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KEEY-FM in the past 7 days.
Adults 18 or older who Listened to KEEY-FM in the past 7 days are .% less likely to use QSRs past mo., 14.5%
more likely to use Sit-Down Restaurants past mo., 18.1% more likely to use Casinos past yr., 67.8% less likely
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SPORTS RADIO - FM 100.3

13.9% or 403,790 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KFXN-FM in the past 7 days.
Adults 18 or older who Listened to KFXN-FM in the past 7 days are 4.2% more likely to use QSRs past mo.,
25.6% more likely to use Sit-Down Restaurants past mo., 17.3% more likely to use Casinos past yr., 22.1%

less likely to smoke cigarettes.
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3times m 3 times
s s1me

1time 1time

‘.||[

17.9%

14.5%

S e
o-5times = o-suimes |

10 times or more
# who Listened to KFXN-FM in the past 7 days

Total Monthly QSR Users:

EMINNEAPOLIS-ST. PAUL

Avg. Monthly QSR Meals:

s EEE

82.1%

B
u who Listened to KFXN-FM in the past 7 days
hly Sit-Down Ry

10times or more

Total M

Users: Avg. M

B MINNEAPOLIS-ST. PAUL
hly Sit-Down Ry ant Meals:

90.1%

71.7%

Paa  Maxicon  Chimsa  Wings/ Colfes  Bagel/
Burgers /  Mouse/ Donut/
Sparts bar coffee far  Bakery

= who Listened to KPXN-M in the past 7 days

ﬂ

MINNEAPOLIS-ST. PAUL BST T

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

T
iaisa  Upseale Steakhouse indian /
Thai /
other
asian

B MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KEXN-FM in the past 7 days

13.4%
19.2%

Drank Past 30-da

Liquor

ys: Adults 18 or older

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

16.1%

/ Cannabis

Any Type of Beer Table Games (Craps, Poker, etc.)
Domestic Regular Beer Bar / Nightclub
Wine Stage Show / Concert
Domestic Light Beer Sports Betting
Imported Beer - v Upscale Restaurant
Microbrew / Craft Beer .81')96.4’6 i Other Gambling
Spa Casinos visited past 12
» who Listened to KFXN-FM in the past 7 days = MINNEAPOLIS-ST. PAUL = who Listened to KFXN-FM in the past 7 days = MINNEAPOLIS-ST. PAUL
MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 219

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Radio Stations: KFXN-FM

Cigarettes

mwho Listened to KFXN-FM in the past 7 days

Used Past 30-days: Adults 18 or older

= MINNEAPOLIS-ST. PAUL



Past 30-days QSR Users: Adults 18 or older

1time

'S GEST VARIETY OF THE 805 N

likely to smoke cigarettes.

22.1% or 643,178 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KQQL-FM in the past 7 days.
Adults 18 or older who Listened to KQQL-FM in the past 7 days are 2.2% more likely to use QSRs past mo.,
1.3% more likely to use Sit-Down Restaurants past mo., 2.4% more likely to use Casinos past yr., 23.4% more
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iHeart
RADIO

53.4% or 1,552,189 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to IHEART RADIO in the past...
Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 6.1% more likely to have a 401K, 7.9%
more likely to have an Auto Loan, 6.8% more likely to Invest/Trade Stocks Online, 2.7% more likely to pay with

their Debit Card.
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14.8% or 431,068 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KDWB-FM in the past 7 days.
Adults 18 or older who Listened to KDWB-FM in the past 7 days are 18.% more likely to have a 401K, 12.4%
less likely to have an Auto Loan, 6.4% more likely to Invest/Trade Stocks Online, 3.5% more likely to pay with

their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ )

SaiE P
1,267,739 43.6%

IRA (Individual Retirement Account)

Stocks or Stock Options

Other (Crypto / NFTs / Metals, etc.) iﬁ_?:;‘
2.0%

Bonds 82%
547 9.6%
239,1

82%
i who Listened to KDWB-FM in the past 7 days

337,749

Second Home or Real Estate Property
W MINNEAPOLIS-ST. PAUL

Financial Services Has and/or Uses: Adults 18 or older

3% som 7% 5on 4 so%

e B L PP
Home

119.1%)
15.8% m
i - 11.4%)
Money  Certi of

3570367 331500 33051 1 e s
Checking Savings  Debit or ATM Credit Card Online Online Bill Home Auto Loan Personal Loan
Account Account card Banking Banking Paying Mortgage Market  Deposit {CDs) Improvement  Home
Account Loan or Home Mortgage
Equity Loan

® who Listened to KDWB-FM in the past 7 days = MINNEAPOLIS-ST. PAUL

Professional Services Used*: Adults 18 or older

e
Tax Preparation Service 599,001 28.1%
9.0%
309,318 10.6%
s o
248,006

8.5%
Real Estate Agent

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Estate Planning

(*Past 12 Months)

Funeral pre-planning

= who Listened to KDWB-FM in the past 7 days m MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL Metro  Scarborough R2 2026: Aug25-Jul26 Qual Intab
All Graphs and HBIA! Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.

T Past 3-Months Payment Methods Used: Adults 18 or older

'
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ﬁ Investments Owned: Adults 18 or older
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IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

M 13.7% or 397,865 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KEEY-FM in the past 7 days.

) Adults 18 or older who Listened to KEEY-FM in the past 7 days are 22.8% more likely to have a 401K, 13.%
more likely to have an Auto Loan, 47.5% more likely to Invest/Trade Stocks Online, 1.9% less likely to pay with
their Debit Card.
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T Past 3-Months Payment Methods Used: Adults 18 or older
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401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

By

1,522,333

425,143

13.9% or 403,790 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KFXN-FM in the past 7 days.
Adults 18 or older who Listened to KFXN-FM in the past 7 days are 6.3% more likely to have a 401K, 31.%
more likely to have an Auto Loan, 4.3% more likely to Invest/Trade Stocks Online, 15.9% more likely to pay
with their Debit Card.
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22.1% or 643,178 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KQQL-FM in the past 7 days.
Adults 18 or older who Listened to KQQL-FM in the past 7 days are 9.4% more likely to have a 401K, 8.% more
likely to have an Auto Loan, 3.9% more likely to Invest/Trade Stocks Online, 2.5% more likely to pay with their
Debit Card.
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Insurance Agent at a Local Office (not online) 11:60:
Accountant 1‘ e 8.5% 128% ‘ .
Real Estate Agent M :;;“’ L% ek 7.9% 8.2%

Estate Planning
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2.0%
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L . Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 3 days, 6 hours, 54 minutes
'Heart and 16 seconds each week with All Forms of Media.

R A D I O 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 9 hours and 39 minutes each week
listening to All Local AM/FM Radio, representing 12.2% of total time spent with all forms of Media.
100.0%
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Adults 18 or older

on 53.4%
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Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an average of 3 days, 12 hours, 28 minutes and 2|
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an avg. of 10 hours and 41 minutes each week listening
to All Local AM/FM Radio, representing 12.7% of total time spent with all forms of Media.
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Sty 53.4%
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Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an average of 3 days, 18 hours, 11 minutes and 42
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an avg. of 11 hours and 36 minutes each week listening to
All Local AM[/FM Radio, representing 12.9% of total time spent with all forms of Media. ‘

Weekly
Reach %:

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

concurrent
usage - 53.4%
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Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an average of 3 days, 4 hours, 57 minutes and 24
seconds each week with All Forms of Media.
7 A

100.% of Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an avg. of 12 hours and 6 minutes each week listening to
smm m’ﬂ. m ,ﬂa 3 All Local AM/FM Radio, representing 15.7% of total time spent with all forms of Media.
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Avg. H:M:5/week with All Forms of Media:
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Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an average of 3 days, 6 hours, 13 minutes and 33
seconds each week with All Forms of Media.

100.0%

100.% of Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an avg. of 10 hours and 21 minutes each week listening
to All Local AM/FM Radio, representing 13.2% of total time spent with all forms of Media.
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Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 2 days, 12 hours, 11 minutes
and 59 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 8 hours and 37 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 14.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an average of 2 days, 13 hours, 38 minutes and
20 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an avg. of 9 hours and 51 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 16.% of total time spent with all forms of Ad-Supported Media.

575l

100.0%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

57:00:54
Concurrel
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Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an average of 2 days, 21 hours, 30 minutes and 42
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an avg. of 10 hours and 33 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.2% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an average of 2 days, 9 hours, 4 minutes and 58
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an avg. of 10 hours and 1 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 17.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an average of 2 days, 10 hours, 48 minutes and 9
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an avg. of 9 hours and 15 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.7% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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iHeart
RADIO

an avg. of 73.9

minutes/day.

| Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 8 hours and
36 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for

(Local Radio delivers 14.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{average week] Total Persons: % Time Spent: {Average Day)
]
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53.4%

b o o
25 RS SR SN SR RN S

Local AM/FM Radio
82.8

Facebook
46.4

Email/Text/IM/Z

Billboards & Signs
(Weekly Drivers)
57.5

Search
(Google,
Bing, etc.)
31.0

Local AM/FM Radio
73.5

Email/Text/IM/Z
oom,etc.

Billboards & Signs
(Weekly Drivers)
538

Search
(Google,
Bing, etc.)
316

Game News/Wea
s/Fant | ther/Spor...
asy/B

Instagram m a5 aac m :uy. 5 : .EI(I-‘-& k 2 Y :
T . who Listenedto IHEART  MINNEAPOLIS-ST. PAUL Local TV Stations Personal Local TV Stations ersona etting Gro
o M mm FRADIGin the past 7 davs 147.4 Work)... 144.7 Work)... Site... ce...
nerrs FEITIPET, — O

® who Listened to IHEART RADIO in the past 7 days m MINNEAPOLIS-ST. PAUL

® who Listened to IHEART RADIO in the past 7 days

B MINNEAPOLIS-ST. PAUL

Top-13 All Forms of Ad—Suggorted Media (Persons & % Reach): Adults 18 or older

(averoge Week)
Grocery Stores.

Search {Google, Bing, etc)

Billboards & Signs (Weekly Drivers)

s ts
Local AM/FM Radio
Facebook

Email/Text/IM/Zoom,etc. (Personal & Work)

Total Persons:

—ﬂ!‘!
m

B —
B —
R —T .
PO —

% Time spent:

1.7%

(10,35

Avg. Hours+Minutes/day with All @

{average Day)

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Local AM/FM Radio

739

Amazon

Billboards & Signs
(Weekly Drivers)
57.5

Email/Text/I

Search
M/Zoom,etc.

(Google,

Local TV Stations

Local AM/FM
66.3

Amazon
Prime/IMDb/Fi

Billboards & Signs
(Weekly Drivers)
53.8

dio

Email/Text/I
M/Zoom,etc
. (Personal &

Search
(Google,

Prime/IMDb/Fi 1& ; : -
= 7 Forms of Ad-Supported Media: (Persona Bing, etc.) 135.9 reTV Work) Bing, etc.)
s stations Comveniencesores e Y T Adults 18 or older = retv Work)... io 46.3 38.8 316
Local TV Stations m 48.3 .
Non-Premium Cable TV Networks Shoppi News/W Shoppi News/
ng eather... ng Weat...
Instagram Usege X Non-Premium Cable TV (incl. | Insta Non-Premium Cable TV (incl.  Insta
who Listened to IHEART ~ MINNEAPOLIS-ST. PAUl Networks Facebook Food/ | gram Networks Food/ gram
Shopping (indl. Food/Aucti etc. :
4 e IR0 ARy 80.0 433 Aucti.. | 19.2 84.3 Aucti.. 205
Amazon Prime/IMDb/FireTV 3.5%
= who Listened to IHEART RADIO in the past 7 days = MINNEAPOLIS-ST. PAUL # who Listened to IHEART RADIO in the past 7 days = MINNEAPOLIS-ST. PAUL
MINNEAPOLIS-ST. PAUL  Metro  Scarborough R2 2026: Aug25-Jul26 ~ QualIntab 799 SOEfa ai 5“5": °fA E":h",yt“‘“B
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. - or anykhang

(Radio Stations: KDWB-FM OR Radio Stations: KEEY-FM OR Radio Stations: KFXN-FM OR Radio Stations: KQQL-FM OR Radio Stations: KTCZ-FM OR Radio Stations: KTCZ-FM HD3 OR Radio Stations: KTLK-AM)



avg. of 84.5 minutes/day.

' Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an average of 8 hours and 48
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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#1 FOR NEW COUNTRY AND THE BEST VARIETY

| Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an average of 9 hours and 55
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.2% of Time with Ad-Supported Media.)

avg. of 90.5 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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KE/N

SPORTS RADIO - FM 100.3

avg. of 85.9 minutes/day.

| Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an average of 8 hours and 9
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 17.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an average of 8 hours and 24
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

avg. of 79.4 minutes/day.

(Local Radio delivers 15.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

(average Week] Total Persons:
e O —"TTh
Search (Google, Bing, etc)

Billboards & Signs (Weekly Drivers)

(average oay

Billboards &

Billboards & Signs

king/Financial/Real Estate (Websites/Apps)

News/Weather /Sports (Websites/Apps)

Email/Text/IM/Zoom,etc. (Personal & Work)

Signs (Weekly
Drivers)
52.7

Local AM/FM Radio
88.8

Local AM/FM Radio

73.5

(Weekly Drivers)
538

Search

(Google,

Facebook Avg. Hours+Minutes/day with All

of Media: Adults 18 or older

53.4%

who listened to KOQL-FM  MINNEAPOLIS-ST. PAUL
in the past 7 days

Bing, etc.)

Netflix 31.6

Local AM/FM Radio
387

Facebook
N 44.0
Local TV Stations Game | News/Wea
s/Fant | ther/Spor...
asy/B

etting Gro

Site.. “ce..

Games
/Fanta
sy/Bet
ting
Sites...

Gas Stations/Convenience Stores Email/Text/IM/Z
oom,etc.
{Personal &

Work)...

Email/Text/IM/Z
ocom,etc.
(Personal &
Work)...

Instagr
am
214

Instagram
Local TV Stations
144.7

Local TV Stations

Games/Fantasy/Betting Sites 1512

Netflix

o oo o
=3 SR SN SN SSaN PR

® who Listened to KQQL-FM in the past 7 days = MINNEAPOLIS-ST. PAUL

= who Listened to KQQL-FM in the past 7 days

® MINNEAPOLIS-ST. PAUL

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older  Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average Week) Total persons: % Time spent- {Average Day)
Soervstores Y
2 594 588 39 3%

Search {Google, Bing, etc)
Billboards &
Signs (Weekly
Drivers)
52.7

Billboards & Signs [Weekly Drivers) Billboards & Signs
(Weekly Drivers)

538

Local AM/FM
66.3

dio

s/ ts

Local AM/FM Radio

Local AM/FM Radio 79.4

Email/Text/I
M/Zoom,etc
. (Personal &

Facebook

_!!'l
PRUERT —"1

Search
(Google,

Email/Text/I
M/Zoom,etc.

Search LY
Email/Text/IM/Zoom,etc. (Personal & Work) Amazon Prime/IMDb/Fi

Avg. Hours+Minutes/day with All @ Local TV Stations

Local TV Stations

: (Google, :
2 5 Forms of Ad-Supported Media: ) 1423 Prime/IMDb/ (Personal & , 135.9 reTv Work) Bing, etc.)
vt o TS PG o Adsumormd | R P e - B
Local TV Stations m 7 :

Non-Premium Gable TV Networks - : News/W Shoppi News/
Concurren 8.7% Shoppi ng Weat...

Instagram s .m Non-Premium Cable TV Non-Premium Cable TV (incl.  Insta

who Listened to KQQL-FM  MINNEAPOLIS-ST. PAUL Networks Networks Food/ gram

Shopping (ind. Food/Auctions/Travel, etc.) in the past 7 days Aucti

85.0 84.3 20.5

Amazon Prime/IMDb/FireTV m 3.5%
= who Listened to KQQL-FM in the past 7 days = MINNEAPOLIS-ST. PAUL ® who Listened to KQQL-FM in the past 7 days B MINNEAPOLIS-ST. PAUL
Share of Everythin
MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 360 eﬁ 2 ¥ 9
SO .dl

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. for Anything

Radio Stations: KQQL-FM



1,552,189 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 73.9 minutes every day representing 44.2% of
all time spent daily with Ad-Supported Audio.
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Avg. Week A{[rﬂggio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

time spent daily with Ad-Supported Audio.

431,068 or 100.% of Adults 18 or older who Listened to KDWB-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 84.5 minutes every day representing 45.% of all
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IDZ 4 FM

#1 FOR NEW COUNTRY AND THE BEST VARIETY

397,865 or 100.% of Adults 18 or older who Listened to KEEY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 90.5 minutes every day representing 46.7% of all
time spent daily with Ad-Supported Audio.
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Avg. Week A{[rﬁ'ggio (Persons & % Reach): Adults 18 or older
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® who Listened to KFXN-FM in the past 7 days
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SPORTS RADIO - FM 100.3

403,790 or 100.% of Adults 18 or older who Listened to KFXN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 85.9 minutes every day representing 40.% of all
time spent daily with Ad-Supported Audio.
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Audio: Adults 18 or older
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® who Listened to KQQL-FM in the past 7 days

643,178 or 100.% of Adults 18 or older who Listened to KQQL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.4 minutes every day representing 43.7% of all
time spent daily with Ad-Supported Audio.
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iHeart 1,552,189 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 73.9 minutes every day representing 44.2% of

R A D I O all time spent daily with Ad-Supported Audio.
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431,068 or 100.% of Adults 18 or older who Listened to KDWB-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 84.5 minutes every day representing 45.% of all
time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach %
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100.0%

"Share of Ad-Supported Audio” - m
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397,865 or 100.% of Adults 18 or older who Listened to KEEY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 90.5 minutes every day representing 46.7% of all
time spent daily with Ad-Supported Audio.

#1 FOR NEW COUNTRY AND THE BEST VARIETY
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Reach % Audio: Adults 18 or older
100.0%

"Share of Ad-Supported Audio” “

who Listened to KEEY-FM  MINNEAPOLIS-ST. PAUL
in the past 7 days

31.6%

15.1%

12.6%
11.1% 10.3% 12.1% 10 7%
8.6% 84% S G 18% 5oy 42% 5.1%

g 397,865 2,185,383 111,674 918,382 34,169 242 844 44,239 297 848 48,206 438, 591 42 502 364 539 37,319 192,830 30,930 163,554 16,600 12,910 60,710
Local AM/FM Podcasts Spotify Pandora TV Music YouTube Music All Others iHeartRadio = Amazon Musu: SiriusXmM
Average
s Radio Channels
- WhO istened to In the pas
MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2026: Aug25-Jul26 Qual intab 207 MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 1,507 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. Soeﬁ. for Anything . ©

Radio Stations: KEEY-FM



403,790 or 100.% of Adults 18 or older who Listened to KFXN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 85.9 minutes every day representing 40.% of all
SPORTS RADIO - FM 100.3 time spent daily with Ad-Supported Audio.
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643,178 or 100.% of Adults 18 or older who Listened to KQQL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.4 minutes every day representing 43.7% of all
time spent daily with Ad-Supported Audio.
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iHeart
RADIO

1,552,189 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Hot AC, Country, Pop Contemporary
Hit Radio, and All Sports.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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431,068 or 100.% of Adults 18 or older who Listened to KDWB-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC, Classic Hits,
Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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#1 FOR NEW COUNTRY AND THE BEST VARIETY

397,865 or 100.% of Adults 18 or older who Listened to KEEY-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits, Pop Contemporary Hit Radio,
and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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KE/N

SPORTS RADIO - FM 100.3

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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643,178 or 100.% of Adults 18 or older who Listened to KQQL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Hot AC, Adult Contemporary, Pop
Contemporary Hit Radio, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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iHeart
RADIO
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252,423 or 58.6% of Adults 18 or older who Listened to KDWB-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 143.6 minutes every day representing 41.1% of all
time spent daily with Ad-Supported Video.
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286,033 or 71.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 143.5 minutes every day representing 36.1% of all
time spent daily with Ad-Supported Video.
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Local TV Stations
Netflix

Non-Premium Cable TV...

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Paramount+

Peacock

Premium Cable TV Networks

u who Listened to KFXN-FM in the past 7 days

277,450 or 68.7% of Adults 18 or older who Listened to KFXN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.5 minutes every day representing 37.% of all time
spent daily with Ad-Supported Video.
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408,471 or 63.5% of Adults 18 or older who Listened to KQQL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 142.3 minutes every day representing 38.5% of all
time spent daily with Ad-Supported Video.
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iHeart 1,019,481 or 65.7% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 138.7 minutes every day representing 38.7% of all

R A D I O time spent daily with Ad-Supported Video.
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252,423 or 58.6% of Adults 18 or older who Listened to KDWB-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 143.6 minutes every day representing 41.1% of all
time spent daily with Ad-Supported Video.
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286,033 or 71.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 143.5 minutes every day representing 36.1% of all
time spent daily with Ad-Supported Video.
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277,450 or 68.7% of Adults 18 or older who Listened to KFXN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.5 minutes every day representing 37.% of all time

SPORTS RADIO - FM 100.3 spent daily with Ad-Supported Video.
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408,471 or 63.5% of Adults 18 or older who Listened to KQQL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 142.3 minutes every day representing 38.5% of all
time spent daily with Ad-Supported Video.
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Local News - Morning, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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286,033 or 71.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local
News - Morning, Game Shows, and Movies.
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277,450 or 68.7% of Adults 18 or older who Listened to KFXN-FM in the past 7 days watch Ad-
; h Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
SPORTS RADIO - FM 100.3 | Morning, Comedies, National/Network News, and Game Shows.
Local TV Station Programs (Persons & % Reach): Adults 18 or older  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Week] Totol persons: y % 7ime spent:
Local News - Evening 2q - A48.6% o7,

spors - PP 7
covoe S il
National/Network News MM
Game Shows m -FF'I
Drames m Avg. Hours+Minutes/day with Local [RES
Movies m -ﬁ"i TV Stations: Adults 18 or older
Mystery/Suspense/Crime m m
— 22
Local News - Late m R -
Late Night Talk m m:. Mwi;i;‘;r:l :7 I;I:::-FM MINNEAPOLIS-ST. PAUL
Food/Cooking Shows m m

® who Listened to KFXN-FM in the past 7 days ® MINNEAPOLIS-ST. PAUL

m
M

fasecsge o)

Morning
44.0

Local News -
Evening
41.5

Local News - Local News -

Dramas Late
40.5 26.7

Nation
Mystery/S | al/Net
uspense/Cr | work

ime News
214 15.8

Food/ | Pocumenta
Cookin
B
Shows | Late Night
15.4 Talk...

Movies
30.2

Nation
Dramas Mystery/ | al/Net
45.3 Suspense  work
/Crime News
211 16.9

Food  Documenta
[Coo ries...
Local News - Local News - Local News - king
Morning Evening Late Show  Late Night
50.1 36.9 27.8 Sewe Talk...

= who Listened to KFXN-FM in the past 7 days

® MINNEAPOLIS-ST. PAUL

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week) Total Persons: ® Time Spent:

Local News - Evening 48, E%
e T i P
Comedies @ 37.2%
Ry - T
Dramas 53,19 Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults
Movies P i - e 180r
Mystery/Suspense/Crime
P T .
e o -
m who Listenedto KPN-FM  MINNEAPOLIS-ST. PAUL
Food/Cooking Shows 16.4% in the past 7 days

CourtShows  glei)

= [
D
=
*‘

-
o
in
R

TEEEERLE

EQS

# who Listened to KFXN-FM in the past 7 days W MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL ~ Metro  Scarborough R2 2026: Aug25-Jul2é ~ Qual intab 219
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

fareroge bop)

Ad-Supported Local TV Station Programs (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Court Shows
323
Local News -

Evening
39.9

Game Shows
27.3

Local News -
Late
26.7

Comedies
316

Mystery

/Suspen
se/Crim
Movies e
20.6

Foo
d/C
ooki
ng-..

Movies Game Shows
304 30.0

Dramas Mystery
45.7 /Suspen
Comedies Court se/Crim
28.9 Shows e
26.4 213

Nation Late Night

Local News - Local News-  Local News- [@iNets  Talk..
Morning Evening Late work
50.1 37.2 27.8 New..| Food/Coo...

m who Listened to KFXN-FM in the past 7 days

Radio Stations: KFXN-FM

® MINNEAPOLIS-ST. PAUL
® Share of Everything
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408,471 or 63.5% of Adults 18 or older who Listened to KQQL-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Movies, Local News - Morning, and Game Shows.
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1,178,929 or 76.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Social Media for an average of 118.1 minutes every day representing 21.3% of all time
spent daily with Ad-Supported Digital Media.
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| 325,165 or 75.4% of Adults 18 or older who Listened to KDWB-FM in the past 7 days use Ad-
Supported Social Media for an average of 142.2 minutes every day representing 23.7% of all time
spent daily with Ad-Supported Digital Media.
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' 314,176 or 79.% of Adults 18 or older who Listened to KEEY-FM in the past 7 days use Ad-Supported
Social Media for an average of 113.5 minutes every day representing 19.9% of all time spent daily
with Ad-Supported Digital Media.
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' 310,183 or 76.8% of Adults 18 or older who Listened to KFXN-FM in the past 7 days use Ad-
Supported Social Media for an average of 98.4 minutes every day representing 18.% of all time
spent daily with Ad-Supported Digital Media.
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[ 480,439 or 74.7% of Adults 18 or older who Listened to KQQL-FM in the past 7 days use Ad-
Supported Social Media for an average of 103.4 minutes every day representing 19.% of all time

spent daily with Ad-Supported Digital Media.
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iHeart
RADIO

[ 1,178,929 or 76.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 43.3 minutes every day representing 36.7% of all time spent
daily with Ad-Supported Social Media.
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[ 325,165 or 75.4% of Adults 18 or older who Listened to KDWB-FM in the past 7 days use Ad-
Supported Facebook for an average of 50.8 minutes every day representing 35.7% of all time spent
daily with Ad-Supported Social Media.
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[ 305,007 or 76.7% of Adults 18 or older who Listened to KEEY-FM in the past 7 days use Ad-
Supported Facebook for an average of 40.6 minutes every day representing 35.8% of all time spent
daily with Ad-Supported Social Media.
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[ 310,183 or 76.8% of Adults 18 or older who Listened to KFXN-FM in the past 7 days use Ad-
Supported Facebook for an average of 35. minutes every day representing 35.6% of all time spent

daily with Ad-Supported Social Media.
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[ 480,439 or 74.7% of Adults 18 or older who Listened to KQQL-FM in the past 7 days use Ad-
Supported Facebook for an average of 38.8 minutes every day representing 37.5% of all time spent
daily with Ad-Supported Social Media.
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iHeart 1,178,929 or 76.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 43.3 minutes every day representing 36.7% of all time spent

R A D | O daily with Ad-Supported Social Media.

Weekly 76.0% 74.7% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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s
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325,165 or 75.4% of Adults 18 or older who Listened to KDWB-FM in the past 7 days use Ad-
Supported Facebook for an average of 50.8 minutes every day representing 35.7% of all time spent
daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported

Weekly 75.4% 74 79
Social Media: Adults 18 or older
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z-' FM 305,007 or 76.7% of Adults 18 or older who Listened to KEEY-FM in the past 7 days use Ad-
e Supported Facebook for an average of 40.6 minutes every day representing 35.8% of all time spent
daily with Ad-Supported Social Media.

#1 FOR NEW COUNTRY AND THE BEST VARIETY
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310,183 or 76.8% of Adults 18 or older who Listened to KFXN-FM in the past 7 days use Ad-
Supported Facebook for an average of 35. minutes every day representing 35.6% of all time spent

SPORTS RADIO - FM 1003 daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
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480,439 or 74.7% of Adults 18 or older who Listened to KQQL-FM in the past 7 days use Ad-
Supported Facebook for an average of 38.8 minutes every day representing 37.5% of all time spent

daily with Ad-Supported Social Media.

Weekly 74.7% 74.7% Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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iHeart
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 99,341; All Other
Digital Media: 80,175; Social Media: 58,061; Local TV: 26,909; Non-Prem. Cable: 23,747
reaching Adults 18 or older who Listened to IHEART RADIO in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 23,431; Social Media: 18,928; Non-Prem. Cable: 7,463; Local TV: 6,666
reaching Adults 18 or older who Listened to KDWB-FM in the past 7 days.

Local Radio: 27,291; All Other

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KDWB-FM in the past 7
days
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IDZ.I FM

#1 FOR NEW COUNTRY AND THE BEST VARIETY

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 19,839; Social Media: 15,062; Local TV: 7,736; Non-Prem. Cable: 7,512
reaching Adults 18 or older who Listened to KEEY-FM in the past 7 days.

Local Radio: 25,242; All Other

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KEEY-FM in the past 7
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SPORTS RADIO - FM 100.3

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 20,094; Social Media: 14,578; Local TV: 6,724; Non-Prem. Cable: 5,598
reaching Adults 18 or older who Listened to KFXN-FM in the past 7 days.

Local Radio: 25,800; All Other

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KFXN-FM in the past 7
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 31,722; Social Media: 23,333; Local TV: 10,351; Non-Prem. Cable: 9,428
reaching Adults 18 or older who Listened to KQQL-FM in the past 7 days.

Local Radio: 41,272; All Other
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iHeart 1,420,190 or 91.5% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 57.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

R A D I O Stations Out-of-Home for an average of 44.8 minutes/day.
Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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380,601 or 88.3% of Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an
average of 65.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 51.2 minutes/day.
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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® who Listened to KEEY-FM in the past 7 days

1021 FM

#1 FOR NEW COUNTRY AND THE BEST VARIETY

381,604 or 95.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an
average of 65.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 54.8 minutes/day.
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KFE/N

SPORTS RADIO - FM 100.3

380,345 or 94.2% of Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an
average of 50. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 52. minutes/day.

Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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® who Listened to KQQL-FM in the past 7 days

571,679 or 88.9% of Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an
average of 52.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 48.1 minutes/day.
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iHeart 1,420,190 or 91.5% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an

average of 57.5 minutes per day driving, seeing Billboards and Signs representing 37.1% of all Time Spent
R A D I O with Ad-Supported Out-of-Home Media.
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380,601 or 88.3% of Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an average of
65.7 minutes per day driving, seeing Billboards and Signs representing 36.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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381,604 or 95.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an average of

65.3 minutes per day driving, seeing Billboards and Signs representing 40.5% of all Time Spent with Ad-
e ey Supported Out-of-Home Media.
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380,345 or 94.2% of Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an average of
50. minutes per day driving, seeing Billboards and Signs representing 31.2% of all Time Spent with Ad-

SPORTS RADIO- FM 100.3 Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Radio Stations: KFXN-FM



571,679 or 88.9% of Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an average of

52.7 minutes per day driving, seeing Billboards and Signs representing 33.6% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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Radio Stations: KQQL-FM




1,420,190 or 91.5% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 57.5 minutes per day driving an average of 33.5 miles each day and are 13.7% more likely
to use MN 36 than the Metro average.
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380,601 or 88.3% of Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an
average of 65.7 minutes per day driving an average of 38.2 miles each day and are 60.1% more likely
to use County Road 42 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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381,604 or 95.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an
average of 65.3 minutes per day driving an average of 38. miles each day and are 39.3% more likely
to use US 52 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-94 west of I-35W
1-35E north of I-94
1-35W south of 1-94
1-35W north of I-94
1-94 east of I-35W

Us 10

1-35E south of I-94
1-494 west of I-35W

US 169 north of 1-394
1-694 west of I-35W
1-694 east of I-35W
1-494 east of 1-35W
MN 100

1-394

Snelling Avenue
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US 169 south of -394
MN 36

MN 55

County Road 42

MN 65 (Central Avenue)
MN 77 (Cedar Avenue)
MN 47 (University Avenue)
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380,345 or 94.2% of Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an
average of 50. minutes per day driving an average of 29.1 miles each day and are 47.4% more likely
to use MN 36 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-494 west of I-35W
1-35W south of I-94
1-94 west of I-35W
1-35W north of I-94
1-494 east of 1-35W
1-35E north of 1-94
1-694 west of 1-35W
1-35E south of 1-94
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1-694 east of I-35W
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1-94 east of I-35W
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US 169 north of I-394
US 169 south of 1-394
MN 100
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MN 77 (Cedar Avenue)
MN 65 (Central Avenue)
MN 7

us 52

County Road 42
Snelling Avenue
Hennepin Avenue
MN 13

Lake Street
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MINNEAPOLIS-ST. PAUL Metro

Scarborough R2 2026: Aug25-Jul26
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571,679 or 88.9% of Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an
average of 52.7 minutes per day driving an average of 30.6 miles each day and are 54.4% more likely
to use MN 47 (University Avenue) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-35E north of I-94
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US 169 north of 1-394
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MN 77 (Cedar Avenue)
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Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Totol Per

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines

iHeart
RADIO

llﬂ-

3.5%
3.1%

-

# who Llistened to IHEART RADIO in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to IHEART RADIO
in the past 7 days

448,081 or 28.9% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 33.5% of all

time spent daily with All forms of Print Media.

Local Daily
Newspaper(s)
(Sunday)
12.4

L
Wall Street Journa Ne

(Daily)
10.0

New York Times
(Daily+Sunday)
85

Direct Mail
Advertising
{excluding Catalogs)

al Daily b

per(s)
(Daily
86

Magazines
7.1

New York Times

USA Today {Daily}
9.2

(Daily) Catalogs
7.2 38

Wall Street Journal
(Daity)
10.0

Local Daily
Newspaper(s) New York Times
(Sunday) (Daily+Sunday)
12.9 9.4

USA Today (Daily)
88

Local Daily MNew York Times
Newspaper(s) (Daily (Daily)
85 7.6

Catalogs

Advertising oG

{excluding
Magazines Catalogs)
73 7.1 All.

B MINNEAPOLIS-ST. PAUL

m who Listened to IHEART RADIO in the past 7 days

m MINNEAPOLIS-ST. PAUL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines

Books

MINNEAPOLIS-ST. PAUL

Metro

Total persans:

P e—— '

0.0%
0.0%

= who Listened to IHEART RADIO in the past 7 days
Searborough R2 2026: Aug25-Jul26

who Listened to IHEART RADIO MINN EAPOLIS-ST. PAUL m
in the past 7 days. =

Day Ad-Supported Print Media (% Time Spent & Av.

g. Minutes/day Spent): Adults 18 or older

2%

Avg. Hours+Minutes/day with Ad- &
Supported Print Media: Adults 18 or olderm

Local Daily
Newspaper(s)
(Sunday)
124

New York Times
(Sunday)
10.5

Wall Street Journal (Daily)
10.0

Local Daily Newspaper(s)
(Daily+Sunday)
2.0

Local Daily
New York Times | Newspaper(s)

(DailysSunday)
88

New York Times (Daily)
7.2

Direct Mail Advertising
(excluding Catalogs) Magazines
1.2 71

Local Daily
Newspaper(s)
(Sunday}
12.9

USA Taday (Daily)
83

New York Times
(sunday)
112

Local Daily
Newspaper(s)
(Daily+Sunday)
9.2

New York Times
{Daily+Sunday)
9.4

New York Times
(Daily)
7.6

Magazines

Direct Mail Adve
Caralo
7.1

g (excluding
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)
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Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines
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m
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m who Listened to KDWB-FM in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to KDWB-FMin the  MINNEAPOLIS-ST. PAUL
past 7 days

97,635 or 22.6% of Adults 18 or older who Listened to KDWB-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 29.9% of all time

spent daily with All forms of Print Media.

Local Daily
Newspaper(s)
(Sunday)
1.6

USA Today (Daily)
10.7

Wall Street Journal
(Daily)
8.2

New York Times
(Daity+Sunday)
82

Magazines

Catalogs)
71

Local Daity
Newspaperis)
(Daily
74

New York
Times (Daily)
6.3

Catalog

s

Local Daity
Newspaper(s)
(Sunday)
12.9

Wall Street Journal
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10.0

New York Times
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9.4

USA Today (Daily)
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Local Daily MNew York Times
Newspaper(s) (Daily (Daily)
85 7.6
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Advertising oG

{excluding
Magazines Catalogs)
73 7.1
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)
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Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines

Books
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New York Times
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New York Times
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Local Daily
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New York Times
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12.9

New York Times
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#1 FOR NEW COUNTRY AND THE BEST VARIETY

130,841 or 32.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 35.4% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Per

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines

IH-
m 3.196
T ™2 o5

= who Listened to KEEY-FM in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

‘who Listened to KEEY-FM in the MINNEAPOLIS-ST. PAUL m

past 7 days

Magazines
11.6

Local Daily Newspaper(s)
(Sunday)
11.2

USA Today (Daily)
11.0

Wall Street Journal
(Daily)
89

Local Dail
Newspaper(s) (

{excluding
Catalogs)
7.2

New York Times
(Daily+Sunday)

New York

Times (Daily)

6.5

Local Daity
Newspaper(s)
(Sunday)
12.9

USA Today (Daily)
88

Local Daily MNew York Times
Newspaper(s) (Daily (Daily)

Wall Street J i
all Street Journal — =

{Daity)
10.0

Catalogs

Advertising oG

New York Times {excluding
(Daily+Sunday) Magazines Catalogs)
9.4 73 7.1

B MINNEAPOLIS-ST. PAUL

m who Listened to KEEY-FM in the past 7 days

m MINNEAPOLIS-ST. PAUL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines

Books

MINNEAPOLIS-ST. PAUL

Metro

Totof persons:

0.0%

= who Listened to KEEY-FM in the past 7 days

Searborough R2 2026: Aug25-Jul26

Supported Print Media: Adults 18 or older

o s
(215}
Avg. Hours+Minutes/day with Ad- m
L]
5 o]

who Listened to KEEY-FMinthe  MINNEAPOLIS-ST. PAUL m
4

past 7 days

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Magazines
11.6

Local Daily
Newspaper(s)
(Sunday)
112

Local Daily

Newspaper(s) (Daily
82

New York Times
(Sunday)
9.1

New York Times
(Daily+Sunday)

7.8

Local Daily
Newspaper(s)
(Daily+Sunday)
83

Direct Mail

New York Times
(Daily)
65

Local Daily
Newspaper(s)
(Sunday}
12.9

New York Times
(sunday)
112

Local Daily
Newspaper(s)
(Daily+Sunday)
9.2

New York Times
{Daily+Sunday)
9.4

USA Taday (Daily)
83

New York Times
(Daily)
7.6

Magazines

Direct Mail Adve
Caralo
7.1

g (excluding

B MINNEAPOLIS-ST. PAUL
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KEAN

SPORTS RADIO - FM 100.3

133,604 or 33.1% of Adults 18 or older who Listened to KFXN-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 31.8% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines

707205 |
[isooi | 520 mune
PR
[iocsco | 570

oz 1o
mw
P - 2

= who Listened to KFXN-FM in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to KFXN-FM in the

MINNEAPOLIS-ST. PAUL
past 7 days

B MINNEAPOLIS-ST. PAUL

=

.amsgaauaaaé

2

ro

1’.'3%

Local Daily
Newspaper(s)
(Sunday)
13.5

New York Times
(Daily+Sunday)
9.8

Direct Mail

Adve

(excluding
Local Daily Catalogs)

Wall Street Journal Newspaperis) i
] -

(Daity)
11

Magazines
56

New York Times
USA Today (Daily) (Daity) Catalogs
10.0 7.7 3.9

Local Daity
Newspaper(s)
(Sunday)
12.9

Wall Street Journal

{Daity)
10.0

New York Times
(Daily+Sunday)
9.4

Local Daily
Newspaper(s) (Daily
85

Direct

Advertising

USA Today (Daily)
88

MNew York Times
(Daily)
7.6

pas Catalogs
39

{excluding

Magazines

Catalogs)

73 7.1

® who Listened to KFXN-FM in the past 7 days

m MINNEAPOLIS-ST. PAUL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines

Books

MINNEAPOLIS-ST. PAUL

Metro

Totof persans:

who

00‘56
0.0%

= who Listened to KFXN-FM in the past 7 days
Searborough R2 2026: Aug25-Jul26

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or olderm

Ustened to KFXN-FM in
the past 7 days

MINN EAPOLIS-ST. PAUL

W MINNEAPOLIS-ST. PAUL
Qual Intab
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
135

New York Times
{sunday)
120

New York Times

USAToday (Daily)  (Daity+Sunday)
10.0 e

Direct Mail
Advertising
New York
Times (Daily)
Local Daily o
Newspaper(s)
(Daityssunday

Local Daily
Newspaper(s
Magazines
98 9. 53

Local Daily
Newspaper(s)
(Sunday}
12.9

New York Times
(sunday)
112

USA Today (Daily)
88

New York Times
{Daily+Sunday)
9.4

New York Times
(Daily)
7.6

Direct Mail Adves
Ca

Local Daily
Newspaper(s)
(Daily+Sunday)
9.2

Magazines

rtising (excluding
s)

= who Listened to KFXN-FM in the past 7 days

Radio Stations: KFXN-FM

= MINNEAPOLIS-ST. PAUL

soefa

® Share
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of Everything
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198,703 or 30.9% of Adults 18 or older who Listened to KQQL-FM in the past 7 days read Local Daily

Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 32.9% of all time
spent daily with All forms of Print Media.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday) Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older
New York Times (Daily)

Catalogs
Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily) 23?%6 who Ls‘her::u;;(:;lm inthe  MINNEAPOLIS-ST. PAUL m
Magriias -

Local Daily
Newspaper(s)
(Sunday)
12.6

Wall Street Journal
(Daity)
103

USA Today (Daily)

Catalogs)

New York Times
(Daily+Sunday)

New York Times.
(Daily)
7.0

Catalogs
7.1 3.9

Local Daity
Newspaper(s)
(Sunday)
12.9

Wall Street Journal
(Daity)
10.0

New York Times
(Daily+Sunday)
9.4

USA Today (Daily)
88

Local Daily MNew York Times
Newspaper(s) (Daily (Daily)
85 7.6

Catalogs

Advertising oG

{excluding
Magazines Catalogs)
73 7.1 All.

 who Listened to KQQL-FM in the past 7 days = MINNEAPOLIS-ST. PAUL

= who Listened to KQQL-FM in the past 7 da

ys

m MINNEAPOLIS-ST. PAUL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Totof persans:

Day Ad-Supported Print Media (% Time Spent & Av.

g. Minutes/day Spent): Adults 18 or older

Lot oty ewspert osiesonn) R T
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Dail /
L Avg. Hours+Minutes/day with Ad- R

[ ]
Supported Print Media: Adults 18 or olderm

Catalogs

Wall Street Journal (Daily)

All Local Weekly Newspapers

Magazines

Books

who Listened to KQOQL-FM in MINNEAPOLIS-ST. PAUL m

the past 7 days
0.0%

Local Daily
Newspaper(s)
(Sunday)
12.6

New York Times
(Sunday)
10.7

Wall Street Journal (Daily)
103

Local Daily Newspaper(s)
{Daily+Sunday)
9.1

Local Daily

New York Times Newspaper(s)

(Daily+Sunday) (Daily
89 86

Direct Mail Advertising
(excluding Catalogs)
71

New York
Times
Magazines {Daily)
71 7.0

Local Daily
Newspaper(s)
(Sunday}
12.9

New York Times
(sunday)
112

USA Today (Daily)
88

Local Daily
Newspaper(s)
(Daily+Sunday)
9.2

New York Times
{Daily+Sunday)
9.4

New York Times

(Daily)
7.6

Magazines

Direct Mail Adve
Caralo
7.1

g (excluding

= who Listened to KQQL-FM in the past 7 days W MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL Metro Searborough R2 2026: Aug25-Jul26 Qual Intab 360
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Listened to iHEART RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,270,569 43.7%

1,111,392 38.3%
943,658 32.5%

711,474 24.5%

Local AM/FM Radio

537,342 18.5%

Video Streaming Services

486,333 16.7%

Local Broadcast TV 462,924
Cable TV Networks 390,361 e
Newspapers 352,418 12.1%
Podcasts 373,846 12.9%
Audio Streaming Services : MINNEAPOLIS-ST. PAUL
394,553 13.6%
Billboards 312,981 o

® P18+ who Listened to iIHEART RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

MINNEAPOLIS-ST. PAUL Metro  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 799 * Share of Everything
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(Radio Stations: KDWB-FM OR Radio Stations: KEEY-FM OR Radio Stations: KFXN-FM OR Radio Stations: KQQL-FM OR Radio Stations: KTCZ-FM OR Radio Stations: KTCZ-FM HD3 OR Radio Stations: KTLK-AM)



Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Listened to KDWB-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,270,569 43.7%

1,111,392 38.3%

943,658 32.5%

711,474 24.5%

Local AM/FM Radio

537,342

Podcasts

Audio Streaming Services
Video Streaming Services
Newspapers

Local Broadcast TV

Cable TV Networks

Billboards

MINNEAPOLIS-ST. PAUL Metro  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 209

373,846 12.9%
394',553 13.6%

486,333 16.7%

352,418 12.1%

462,924 15.9%

- MINNEAPOLIS-ST. PAUL
390,361 13.4%

312,981 10.8%
m P18+ who Listened to KDWB-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Share of Everything

.
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Radio Stations: KDWB-FM



#) FOR NEW COUNTRY AND THE BEST VARIETY

Websites
Social Media
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Listened to KEEY-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,111,392
1,270,569 43.7%
943,658 32.5%

711,474 24.5%

Local AM/FM Radio

537,342 18.5%

Local Broadcast TV

Cable TV Networks

Video Streaming Services
Newspapers

Billboards

Podcasts

Audio Streaming Services

MINNEAPOLIS-ST. PAUL  Metro  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 207

462,924 15.8%

390,361 13.4%

486,333 16.7%

352,418 12.1%

312,981 10.8%

MINNEAPOLIS-ST. PAUL
373,846 12.9%

394,553 13.6%

m P18+ who Listened to KEEY-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
Share of Everything

.
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Radio Stations: KEEY-FM
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Websites
Social Media
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Listened to KFXN-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,111,392 38.3%

1,270,569 43.7%
943,658 32.5%

711,474 24.5%

Local AM/FM Radio

537,34é 18.5%

Podcasts

Local Broadcast TV

Video Streaming Services
Newspapers

Cable TV Networks

Audio Streaming Services

373,846 12.9%

462,924 15.9%

486,333 16.7%

352,418 12.1%

390,361 13.4%

10 MINNEAPOLIS-ST. PAUL
394,553 13.6%

Billboards 312,981 e T
m P18+ who Listened to KFXN-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2026: Aug25-Jul26  Qual Intab: 219 * Share of Everything
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Radio Stations: KFXN-FM



Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Listened to KQQL-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,270,569 43.7%

1,111,392

943,658 32.5%

711,474

Local AM/FM Radio

537,342 18.5%

Podcasts

Video Streaming Services
Local Broadcast TV
Newspapers

Billboards

Cable TV Networks

Audio Streaming Services

MINNEAPOLIS-ST. PAUL Metro  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 360

373,846

486,333

462,924

352,418

312,981

236, 39: 49 MINNEAPOLIS-ST. PAUL
390,361 13.4%

394,553 13.6%

m P18+ who Listened to KQQL-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
Share of Everything

.
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